
Overview 
Onna integrates all workplace applications together, allowing anyone to unify, protect, search, automate, 
and build on top of their organization’s proprietary knowledge. With the rise of cloud-based and hosted 
workplace apps, knowledge is extremely fragmented and difficult to access in most organizations, costing 
businesses huge amounts of time and money in searching for their own information. 

Onna’s Knowledge Integration Platform can be integrated with any cloud or on-premise application, 
including GSuite, Microsoft Office 365, Slack, Dropbox, Salesforce, and many more. It supports eDiscovery, 
information governance, knowledge management, archiving, monitoring for private and sensitive data, 
and building bespoke internal workflow apps. 

With headquarters in New York City and Barcelona and teams in Raleigh, San Francisco, Toulouse, and 
London, Onna supports some of the world’s leading companies, including Dropbox, Electronic Arts, 
Facebook, Fitbit , Lyft, NewsCorp and Slack. Onna has raised $43M from investors, including Atomico, 
Dawn Capital, Dropbox and Slack Fund. 

• Total funding raised: $43m (Series B for $27m completed June 2020) 

• Investors include: Atomico, Glynn Capital, Dawn Capital, Nauta Capital, Slack Fund and Dropbox 

• Headquartered in: New York, USA, and Barcelona, Spain 

• Additional teams in: San Francisco and Raleigh, USA; Toulouse, France; London, UK; as well as 
remote across the US and Europe 

• Ownership: Privately owned 

For media resources, please see here. Follow us on LinkedIn and Twitter. 
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https://onna.com/media-kit/
https://www.linkedin.com/company/onna/?trk=ppro_cprof
https://twitter.com/onnahq


Product Capabilities 

eDiscovery: Connect your knowledge for eDiscovery. Defensibly collect from popular applications, like 
Slack, GSuite, Microsoft and Atlassian products, and more, automatically. Find the information you’re 
looking for in one place, no matter where it lives, and easily export for review. 

Information Governance: Maintain global data compliance for ever-increasing policies & regulation, and 
ensure data protection while building a centralized database. 

Preservation and Archiving: Retain all the data you need and nothing you don’t. Archiving powered by 
machine-learning technologies for your entire tech stack to centralize & automate the retention of all your 
key data.

Security 
Trust and data security are central to everything we do at Onna. We adhere to industry-accepted best 
practices and standards in secure software development, defined by NIST 800-53, SANS and OWASP. We 
use HackerOne to manage our private bug bounty program. We protect all of our data including customer, 
financial, medical information, intellectual property, as well as company patents, business records and 
planning materials. 

For more information about our enterprise grade security, please see here.
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• Amazon Web 
Services (AWS) 

• Box 

• Confluence 

• Dropbox 

• Dropbox Enterprise 

• Github 

• Gmail 

• Google Drive 

• Google Hangouts 

• GSuite 

• JIRA 

• Microsoft Graph 

• OneDrive 

• Outlook 

• Sharepoint 

• Quip 

• Quip Enterprise 

• Salesforce 

• Slack 

• Slack Enterprise 

• Twitter 

• Workplace 

• Zendesk and more…

Onna Integrations 
Onna is an open API, making all the content within an organization both accessible with a simple search 
and making Onna a platform to build upon. Integrations include:

https://onna.com/security/


What is a Knowledge Integration Platform (KIP)? 
A Knowledge Integration Platform (KIP) is a new category of company that helps enterprises make full use 
of their entire proprietary knowledge through integration of multiple workplace cloud or on-premise 
platforms, while making sure that data is protected in the hands of the concerned person or organization. 
This enables multiple new applications and use cases, from insights and discovery to enhanced 
compliance and the ability to build entirely new applications on top of your existing information. 

We describe knowledge-based information as anything that is based around human context, input, and 
collaboration, including text, documents, pictures, contracts, articles, emails, chats and contextualized 
employee performance information. Given the rise of cloud-based and hosted apps, this knowledge base 
is extremely fragmented in most companies, leaving millions of dollars of value on the table. While 
obviously useful for IT professionals and CIOs for data protection and compliance, KIP is predominantly 
aimed at empowering knowledge workers by giving them instant access to an entire organization's 
knowledge and enabling them to use it in new and intuitive ways. 

Data + AI Ethics 
We are committed to the highest ethical standards of data stewardship, privacy, and the trustworthy 
development of technology. It’s built into every facet of our organization. It’s how we work, day in and day 
out. For more information, visit here. 

Recent Awards 

• Winner of LegalTech Breakthrough Award for eDiscovery Solution of the Year (November 2020) 

• Built In NYC’s 2021 Best Places to Work (January 2021)

Knowledge Integration Platform
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https://onna.com/data-ai-ethics/


Leadership Team

Salim Elkhou, Founder and Chief Executive Officer (CEO) 
Salim Elkhou is CEO of Onna and founded the company in 2015 when he realized 
that a technology-based solution was needed to address the growing ‘discovery’ 
problem at scale. Throughout his career, Salim identified a gap with the rise in 
popularity of cloud-based and hosted enterprise apps. He saw that knowledge 
quickly becomes fragmented, making search between applications manual and 
time-consuming, and slowing down overall performance and productivity. Risk and 
compliance issues get tougher too, especially given the fact that many governments 
are strengthening regulations. So, Salim started Onna with a mission to make the 
totality of people and organizations’ proprietary knowledge accessible, useful, and 
secure. 

His role as CEO is to ensure that the business stays focused on the long-term vision, 
and for transmitting that vision to shareholders, potential investors, and current and 
future employees. He is also focused on protecting the culture of the company as it 
grows, and on bringing new senior leaders into the business. 

Salim has 20 years’ experience in the technology space. Straight from university and 
aged only 23, he created eStet, a successful eDiscovery business, which was a service 
provider that was acquired by Ernst & Young (EY). 

Salim and his wife had their first child in 2020 - their son was born during the Series 
B funding round so paternity leave was delayed! Salim studied in Virginia where he 
graduated with a Computer Science degree and has a passion for flying planes (he 
has a pilot’s license, although expired) and kite surfing.
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Kelly Griswold, Chief Operating Officer (COO) 
Kelly Griswold was appointed as Onna’s Chief Operating Officer in October 2020, 
having originally joined the company as Chief Strategy Officer. She oversees Sales, 
Product & Engineering, Customer Success, Partnerships, Finance, Marketing, and the 
People Team. Her focus is on the day-to-day operations of the company, working 
closely with founder and CEO, Salim Elkhou, on delivering Onna’s mission. 

Kelly previously led the go-to-market function at Knowable (which was spun out of 
Axiom) and built the global partnerships and alliances team. Prior to Axiom, Kelly 
worked in finance and corporate development roles in renewable energy - she was 
the SVP of Business Development at Sungevity, co-founder of GSSG Solar, and part 
of the Global Special Situations Group at SunEdison. She started her career at UBS 
in a variety of roles including global corporate development. 

Kelly lives in Alameda, California, with her husband, two young children, a dog, and a 
cat. She has a BA in English and Sociology with a Legal Studies focus from Bucknell 
University.

Michelle Wideman, Chief Customer Officer (CCO) 
Michelle Wideman joined Onna in October 2020 as the company’s first Chief 
Customer Officer. Michelle has overall responsibility for the company’s customer 
relationships and for ensuring that organizations using Onna’s products get the best 
value from them. 

Michelle joined Onna from Dell Boomi, where she was the company’s Chief Customer 
Success Officer. Previously, she was the East Coast VP of Sales for Boomi and has 
over twenty years of experience having worked at Dell via Dell Technologies, Quest 
Software, Imceda Software, and Embarcadero Technologies. 

Michelle has four children, including 8-year-old triplets, and lives in Boulder, 
Colorado. Her parents are both retired university professors, which has fueled her 
passion for higher education, and previously served as Alumnae Board President for 
Elon University where she graduated with a BA in Broadcast Communications and 
Journalism.
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Eric Liou, VP of Product 
Eric Liou leads the global Product, Design, and Engineering teams to evolve the 
Onna platform. His focus is on strategic product planning, roadmapping, user-centric 
design, and innovative technology development. 

Eric is a strategic product leader with over 19 years of digital product experience, 
helping startups and Fortune 500 companies bring their digital products to market. 
He was previously the Head of Product at Prolific Interactive, a digital product 
company that was acquired by WeWork. Eric has held multiple leadership positions 
at design agencies and strategic product consultancies, where he’s helped launch 
dozens of products for some of the world’s most reputable brands, as well as having 
co-founded his own startup. 

Eric also holds a bachelor of arts degree from New York University and lives in New 
York where he was born and raised. He also spends time as an active member of NY 
Cares, the largest volunteering network in NYC.

Russ Grant, VP of Revenue 
Russ Grant leads Onna’s Revenue function from the company’s New York 
headquarters. His focus is on high-value strategic enterprise initiatives and he 
oversees Onna’s global Sales & Solution teams. 

Russ has spent his career in information technology, starting at IBM in strategy 
consulting for large technology companies to then running enterprise sales teams for 
the entire IBM software portfolio. Following his time at IBM, Russ helped seed the 
enterprise business at Dropbox and moved on to build a new solution-oriented sales 
team at leading EdTech company, Blackboard, before joining Onna. 

Russ earned two undergraduate degrees in Information Technology and History & 
Policy, and his MBA with a focus on Technology Strategy, all from Carnegie Mellon 
University. He has also served as a Captain in the United States Army and was 
published in the Harvard Business Review while deployed overseas. Russ is getting 
married to his partner, Brandi, who he met while they were both serving in the 
army… and is a proud owner of a rescue poodle-mix pup, Rocky.
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